
BRAND BOOK

Compiled by the CEO Marketing & Communications Team
Written by: Amanda Hudeck

Reviewed & Edited by: Marissa Taylor & Jaselle Valdez

CEO



CONTENTS
04

03
06
07
08
10
12
13
14
15

17

19
20
21

18

23
24
25

26
27
28
29
30

33

INTRODUCTION

CEO LOGOS
Ceo Logo & Variations
Recommended Sizes
Alignment
CEO Informal Logos & Variations
MCAC Logos & Variations
MCAC Logo Recommended Sizes
MCAC Logo Alignment
CEO Brand Color Guide

INFORM, ENGAGE, INSPIRE (IEI) WORDMARK 
IEI LOGO & VARIATIONS
RECOMMENDED SIZES
ALIGNMENT
COLOR GUIDE

TYPOGRAPHY
U-M OFFICIAL FONTS
CEO FREQUENTLY USED FONTS

IMAGES
U-M Stock Photos
CEO Photos
IEI Graphic Elements
CEO Graphics

DOWNLOAD LINKS



CEO BRAND
PROPERTY OF:
The Center for Educational Outreach



4

INTRODUCTION ABOUT OUR BRAND
As a community of outreach professionals we are continually producing materials 
connected with our activities, programs, and website. However, without unifying visual 
guidelines the materials can appear disconnected and can confuse audiences. CEO wants 
to ensure our brand is recognizable and clear.

This style guide has been prepared by the Center for Educational Outreach (CEO) 
Marketing and Communications team. It provides guidelines for using the key graphic 
elements of the CEO visual identity: the CEO logos, typefaces, and colors. It also 
includes guidelines for using the CEO Inform, Engage, Inspire logo, typeface, graphic 
elements, and colors.

While it focuses primarily on print, the following materials are a guide to ensure all CEO 
related items communicate who we are to our audiences —internal and external and to 
ensure consistent usage of key graphic elements. Guidance is also provided for the use 
of the CEO name in text.

In addition, these materials provide a foundation for our visual identity—along with a 
strong connection to the University of Michigan—without constraining the range of 
graphic possibilities.



CEO LOGOS
CEO LOGO & VARIATIONS

RECOMMENDED SIZES

ALIGNMENT

CEO INFORMAL LOGOS & VARIATIONS

COLOR GUIDE

MCAC LOGOS & VARIATIONS

MCAC LOGO RECOMMENDED SIZES

MCAC LOGO ALIGNMENT
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1. To support a bold and consistent visual identity across all CEO programs and initiatives
2.  To highlight and leverage CEO’s relationship to the Larger University
3. To compliment the University’s brand.

Please follow the following guidelines to ensure that the logos retain their impact as the official 
marks of CEO. It should be used as the mark of CEO in publications, print materials, websites 
and at public events that visually represent CEO. Using the CEO logo in non-CEO publications or 
event displays must be approved by the Project Manager for Communications and Technology at 
CEO. Links to the CEO logos are provided on page 34.

PURPOSE

The CEO logo is designed to achieve a number of goals: 

CEO FORMAL LOGO & VARIATIONS

COLOR VARIATIONS

Black

White 

Maize

Blue

PRIMARY LOGO
Best when used on website headers or footers, letterheads, business cards, mailers, flyers, etc.
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SCALING
Do not horizontally or vertically scale the CEO logo.

SIZE
In print, the CEO logo should be large enough to ensure legibility and a proper hierarchical 
relationship to other typographic elements. On the web, the CEO logo should be no smaller 
than shown at the bottom of this page.

If the CEO logo is on the same page or item as another U-M unit logo, both block M’s must be 
the same size.

Recommended Print Minimum Web Size

Height: 3.25 in, Width: 0.4375 in Height: 2.5 in, Width: 0.3365 in

CEO FORMAL LOGO RECOMMENDED SIZES
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Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. Maecenas porta malesuada 
mollis. Mauris blandit augue molestie nisi 
sagittis facilisis. Nunc ut felis urna. Donec 
vestibulum vitae quam id elementum. 

Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. Maecenas porta malesuada 
mollis. Mauris blandit augue molestie nisi 
sagittis facilisis. Nunc ut felis urna. Donec 
vestibulum vitae quam id elementum. 

PLACEMENT
When appearing above and below text, the CEO logo looks best aligned with the left 
edges of the text. Be sure to leave white space between the logo and the text.

Logo Above Text Logo Below Text

THE

NEW PROGRAM

CLEARANCE

When using the CEO logo make sure that you are leaving white space around the logo. 
The height of the block M is the minimum amount of white space you should leave around 
the logo.

NO BUILDING

The CEO logo should never be used as the foundation to construct a new logo. If you are 
interested in developing a new logo please contact the CEO Marketing & Communications 
team.

CEO FORMAL LOGO ALIGNMENT
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CEO FORMAL LOGO EXAMPLES OF USE



Vertical Informal Logos Horizontal Informal Logo
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COLOR VARIATIONS

INFORMAL LOGOS
The Informal logo should be used only for swag or other promotional items where the Formal 
logo will not fit. It should not be used on external communications unless approved by the 
Marketing & Communications team. Links to the informal CEO logos are provided on page 34

CEO INFORMAL LOGOS & VARIATIONS

Black

White 

Maize

Blue
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CEO INFORMAL LOGO EXAMPLES OF USE



12

Horizontal Logo Vertical Logo

COLOR VARIATIONS

MCAC LOGOS
CEO houses The Michigan College Advising Corps (MCAC) is a diverse group of recent 
University of Michigan graduates working full-time as college advisers in under-served high 
schools throughout Michigan. MCAC has its own logo that should be used in conjunction with 
CEO branding or on its own. Please follow these guidelines to use it appropriately. Links to 
the MCAC logos are provided on page 34

MCAC LOGO & VARIATIONS

Black

White 

Maize

Blue
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Vertical Logo

SCALING
Do not horizontally or vertically scale the MCAC logo.

SIZE
In print, the MCAC logo should be large enough to ensure legibility and a proper hierarchical 
relationship to other typographic elements. On the web, the MCAC logo should be no smaller 
than shown at the bottom of this page.

If the MCAC logo is on the same page or item as another U-M unit logo, both block M’s must 
be the same size.

Recommended Print Minimum Web Size

Height: 0.2802 in, Width: 3.9829 in Height: 2.5 in, Width: 0.3365 in

MCAC LOGO RECOMMENDED SIZES
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When appearing above and below text, the MCAC logo looks best aligned with the left 
edges of the text. Be sure to leave white space between the logo and the text.

Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. Maecenas porta malesuada 
mollis. Mauris blandit augue molestie nisi 
sagittis facilisis. Nunc ut felis urna. Donec 
vestibulum vitae quam id elementum. 

PLACEMENT

Logo Above Text Logo Below Text

Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. Maecenas porta malesuada 
mollis. Mauris blandit augue molestie nisi 
sagittis facilisis. Nunc ut felis urna. Donec 
vestibulum vitae quam id elementum. 

THE

NEW PROGRAM

CLEARANCE

When using the MCAC logo make sure that you are leaving white space around the logo. 
The height of the block M is the minimum amount of white space you should leave around 
the logo.

NO BUILDING

The MCAC logo should never be used as the foundation to construct a new logo. If you are 
interested in developing a new logo please contact the CEO Marketing & Communications 
team.

MCAC LOGO ALIGNMENT
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MCAC LOGO EXAMPLES OF USE



COLORS
For the CEO Formal Logo standard the standard U-M color palette is used. 

Blue Maize

ADDITIONAL COLORS
When designing materials where you will be using the formal CEO logo, there are secondary 
colors you can use for backgrounds and accent shapes, etc. Below is a break down of what 
colors work best with the formal CEO logo as backgrounds. All colors are taken from the official 
secondary palette of the University of Michigan.

Best Backgrounds for Logo With 
White Text

Best Backgrounds for Logo With 
Blue Text

Tints & Shades
Hex Codes

Tints & Shades
Hex Codes

CMYK: C100, M60, Y0, K60
HEX: #00274c

CMYK: C0, M20, Y100, K0
HEX: #ffcb05

#00274c 

#cbd4db

#33526f

#99a9b8

#677d94#2c324c

#363847

#36353d #ffcb05

#fff0cf

#ffe7a7

#ffdc7e

#ffd54f#4e5371 

#938556

#635d4d

#86b3e8

#00b5af

#eff0f1

#e4b994#e5e5e5

#878a8f

#928884#124a93

 #4e4f50

 #878a8f

 #333333#33526f

 #00274c

 #40658f
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CEO FORMAL LOGO PALETTES

https://brand.umich.edu/design-resources/colors/
https://brand.umich.edu/design-resources/colors/#post-12:~:text=palette%20were%20chosen
https://brand.umich.edu/design-resources/colors/#post-12:~:text=palette%20were%20chosen


INFORM, ENGAGE, INSPIRE (IEI)
WORDMARK
USAGE

COLOR GUIDE



COLOR VARIATIONS

PRIMARY WORDMARK
CEO has a secondary wordmark - Inform, Engage, Inspire (IEI) we use to add a fun feel to our 
external audiences. The wordmark is not typically used in internal communications to faculty or 
staff. It works best when used on website headers or footers, letterheads, business cards, 
mailers, flyers, etc. Links to the IEI wordmarks are provided on page 34,

18

Horizontal Vertical

Black

White 

Blue

Maize

IEI WORDMARK PRIMARY & VARIATIONS
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Vertical

SCALING
Do not horizontally or vertically scale the Inform, Engage, Inspire wordmark.

SIZE
In print, the Inform, Engage, Inspire wordmark should be large enough to ensure legibility 
and a proper hierarchical relationship to other typographic elements. On the web, the  
Inform, Engage, Inspire wordmark should be no smaller than shown at the bottom of this 
page.

If the IEI Wordmark appears on a page with other logos, the IEI logo should be 
approximately the same size as the other logos.

Recommended Print Minimum Web Size

Height: 3.25 in, Width: 0.4375 in Height: 2.5 in, Width: 0.3365 in

IEI WORDMARK RECOMMENDED SIZES
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Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. Maecenas porta malesuada 
mollis. Mauris blandit augue molestie nisi 
sagittis facilisis. Nunc ut felis urna. Donec 
vestibulum vitae quam id elementum. 

Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. Maecenas porta malesuada 
mollis. Mauris blandit augue molestie nisi 
sagittis facilisis. Nunc ut felis urna. Donec 
vestibulum vitae quam id elementum. 

ALIGNMENT
When appearing above and below text, the Inform, Engage, Inspire wordmark looks best 
aligned with the left edges of the text. Be sure to leave white space between the logo 
and the text.

Logo Above Text Logo Below Text

When using the Inform, Engage, Inspire wordmark make sure that you are leaving white 
space around the logo. The height of the block M is a good way to measure the minimum 
amount of white space you should leave around the logo.

The Inform, Engage, Inspire wordmark should never be used as the foundation to construct 
a new logo. If you are interested in developing a new logo please contact the CEO 
Marketing & Communications team.

THE

NEW PROGRAM

CLEARANCE

NO BUILDING

IEI WORDMARK ALIGNMENT
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The Inform, Engage, Inspire wordmark is designed to coordinate with the official U-M Color 

COLORS

IEI Red

Tints & Shades
Hex Codes

IEI Orange

Tints & Shades
Hex Codes

IEI Blue

Tints & Shades
Hex Codes

When designing materials where you will be using the Inform, Engage, Inspire wordmark, 
there are secondary colors you can use for backgrounds and accent shapes, etc. Below is a 
break down of what colors work best with the Inform, Engage, Inspire wordmark as 
backgrounds. All colors are taken from the official secondary palette of the University of 

ADDITIONAL COLORS

Best Backgrounds for Full Color, 
Maize or White Wordmark

Best Backgrounds for Blue 
or Black IEI Wordmark

#e5e5e5

#FFCB05 

#e4b994

#00b5af#878a8f

#eff0f1#928884#124a93  

#00274c 

 #40658f  #878a8f

 #4e4f50

#33526f #333333

CMYK: C15, M69, Y100, K3
HEX: #cf6a28 

CMYK: C25, M95, Y100, K20
HEX: #a02921

#f4e1d3

#ebc3aa

#d88752#673616

#e1a67e#cf6a28 

#9d5024

#331b0f#a02921

#c67c79

#b4534d

#ecd4d2

#d9a9a5

#771e1a

#4e1714

#280e0d

CMYK: C100, M81 Y11, K1
HEX: #124a93 

#124a93 

#c8cae1

#727db3

#4a62a2

#9ba0c8

#4e5371 

#435386

#484a57

IEI WORDMARK COLOR PALETTE
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IEI WORDMARK EXAMPLES OF USE



TYPOGRAPHY
U-M OFFICIAL FONTS

CEO FREQUENTLY USED FONTS
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LIGHT
CENTER FOR EDUCATIONAL OUTREACH

REGULAR
CENTER FOR EDUCATIONAL OUTREACH

REGULAR
CENTER FOR EDUCATIONAL OUTREACH

BOLD
CENTER FOR EDUCATIONAL OUTREACH

BOLD
CENTER FOR EDUCATIONAL OUTREACH

BOLD
CENTER FOR EDUCATIONAL OUTREACH

ITALIC
CENTER FOR EDUCATIONAL OUTREACH

BOOK
CENTER FOR EDUCATIONAL OUTREACH

ITALIC
CENTER FOR EDUCATIONAL OUTREACH

ROMAN
CENTER FOR EDUCATIONAL OUTREACH

MEDIUM
CENTER FOR EDUCATIONAL OUTREACH

BOLD ITALIC
CENTER FOR EDUCATIONAL OUTREACH

BLACK
CENTER FOR EDUCATIONAL OUTREACH

BLACK
CENTER FOR EDUCATIONAL OUTREACH

UNIVERS

BENTON SANS

GEORGIA

U-M FONTS OFFICIAL FONTS

EXAMPLES OF UNIVERS

EXAMPLES OF BENTON SANS

EXAMPLES OF GEORGIA
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BOLD
CENTER FOR EDUCATIONAL OUTREACH

REGULAR
CENTER FOR EDUCATIONAL OUTREACH

A good body font, easy to read.

A good header font.

A font that works well as body and header.

REGULAR
CENTER FOR EDUCATIONAL OUTREACH

REGULAR
CENTER FOR EDUCATIONAL OUTREACH

BOLD
CENTER FOR EDUCATIONAL OUTREACH

BOLD
CENTER FOR EDUCATIONAL OUTREACH

BOLD
CENTER FOR EDUCATIONAL OUTREACH

ITALIC
CENTER FOR EDUCATIONAL OUTREACH

ITALIC
CENTER FOR EDUCATIONAL OUTREACH

ITALIC
CENTER FOR EDUCATIONAL OUTREACH

BOLD ITALIC
CENTER FOR EDUCATIONAL OUTREACH

CONDENSED
CENTER FOR EDUCATIONAL OUTREACH

NARROW
CENTER FOR EDUCATIONAL OUTREACH

CALIBRI

EXAMPLES OF CALIBRI

EXAMPLES OF AVENIR NEXT

EXAMPLES OF GLACIAL INDIFFERENCE

AVENIR NEXT

GLACIAL INDIFFERENCE

A font that can be used as a body font or a header font.

REGULAR
CENTER FOR EDUCATIONAL OUTREACH

BOLD
CENTER FOR EDUCATIONAL OUTREACH

ITALIC
CENTER FOR EDUCATIONAL OUTREACH

MEDIUM
CENTER FOR EDUCATIONAL OUTREACH

EXAMPLES OF RALEWAY

RALEWAY

CEO FREQUENTLY USED FONTS



IMAGES
U-M Stock Photos

CEO Photos

IEI Graphic Elements

CEO Graphics
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The University of Michigan periodically provides the campus design community with free stock 
photos from around campus. CEO has copies of all of these photos. 

Do not search google for a U-M campus photo, always use the stock photos provided to us by 
U-M. If you use a photo downloaded from Google there is a risk of copyright infringement (see 
the Design Basics Toolkit - Copyright). A link to a U-M photo bank is provided on page 34.

EXAMPLES OF U-M STOCK PHOTOS

U-M STOCK PHOTOS
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CEO has an extensive library of images from our various events and programs that can be 
used in design work. It is recommended to use CEO images in work as we are promoting our 
programs and what better way to do that than with images from them! Use U-M stock photos 
to supplement CEO photos if needed. A link to a CEO photo bank is provided on page 34.

EXAMPLES OF CEO PHOTOS

CEO PHOTOS
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Since CEO works with young people we have a set of graphics as part of the IEI brand that 
can be used to enhance designs if desired. These graphics are best used as accent pieces in 
addition to photographs, infographics, etc. These graphic elements can be altered by cropping, 
resizing, or rotating. Please do not stretch these elements. You can use shades of the official IEI 
colors if the elements are not showing up on the design well (see example of use). A link to a 
folder with the graphics is provided on page 34.

THE IEI GRAPHICS

IEI GRAPHIC ELEMENTS
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IEI GRAPHIC ELEMENTS EXAMPLES OF USE
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CEO often has need for custom graphics for a special program or event. The Marketing & 
Communications team has several ways of creating these graphics but the most common are 
original graphics (created by a CEO member) or a modified graphic from a royalty free site like 
Vecteezy.com. 

Infographics are another type of graphic often created and distributed by CEO. For infographics 
and accents to some materials, CEO currently uses hexagons or triangle shapes.

SAMPLE CEO GRAPHICS

CEO GRAPHICS

23
FACULTY RE-
CEIVED SOS 

GRANTS

Hand drawn graphic by Amanda Hudeck
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CEO GRAPHICS EXAMPLES OF USE



DOWNLOAD LINKS
CEO LOGOS

MCAC LOGOS

IEI WORDMARK

U-M STANDARD LOGOS

U-M STOCK PHOTOS

CEO PHOTOS

U-M BRANDING GUIDE
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DOWNLOAD LINKS

CEO Logo
» CEO Logo Black
» CEO Logo White
» CEO Logo Maize
» CEO Logo Blue

CEO Vertical
» CEO Vertical Black
» CEO Vertical White
» CEO Vertical Maize
» CEO Vertical Blue

CEO Informal Horizontal
» CEO Informal White
» CEO Informal Black
» CEO Informal Maize
» CEO Informal Blue

CEO Informal Vertical
» CEO Informal Vertical Black
» CEO Informal Vertical White
» CEO Informal Vertical Maize
» CEO Informal Vertical Blue

MCAC Logo
» MCAC Logo Black
» MCAC Logo White
» MCAC Logo Maize
» MCAC Logo Blue

MCAC Informal Vertical
» MCAC Informal Vertical Black
» MCAC Informal Vertical White
» MCAC Informal Vertical Maize
» MCAC Informal Vertical Blue

The Block M
» The Block M - Maize
» The Block M - Blue

U-M Standard Vertical
» U-M Standard Vertical Black
» U-M Standard Vertical Blue

» U-M Standard Horizontal Black
» U-M Standard Horizontal White
» U-M Standard Horizontal Blue

CEO
• Avenir Next
• Calibri
• Glaical Indifference
• Raleway

U-M Official
• Benton Sans
• Georgia
• Univers

LOGOS

FONTS

» IEI Wordmark Horizontal Black
» IEI Wordmark Horizontal White
» IEI Wordmark Horizontal Maize
» IEI Wordmark Horizontal Blue

IEI Wordmark Vertical
» IEI Wordmark Vertical Black
» IEI Wordmark Vertical White
» IEI Wordmark Vertical Maize
» IEI Wordmark Vertical Blue

IEI WORDMARK

IEI Wordmark Horizontal

• U-M Stock Photos
• CEO Photos

» IEI Graphics

PHOTOS

GRAPHICS

UM BRAND

• U-M Brand Guide

U-M Standard Horizontal

https://drive.google.com/file/d/1sMgvvslgl7gzqBq7ISu_QYAY-eA0EH3t/view?usp=sharing
https://drive.google.com/file/d/1ehwogTweMx5VOyJwdOO5KRGOSds4zhDw/view?usp=sharing
https://drive.google.com/file/d/14EHBZ2vZVNXwAAqT98CWE8bWQggZ4Ft9/view?usp=sharing
https://drive.google.com/file/d/1d7PyF6LSGUY7AxLxmN6lwEoUgRvPZJIy/view?usp=sharing
https://drive.google.com/file/d/1rJFKlicqdHjvE1GgbTE4lFJxGthel20D/view?usp=sharing
https://drive.google.com/file/d/1S3JkgTxjDfzMG6000HRiIyMWvqoG2nC9/view?usp=sharing
https://drive.google.com/file/d/12Qt3jZqgpqPhbIrYSN6ZkNhFPbslC8fP/view?usp=sharing
https://drive.google.com/file/d/1dR18xDSzJSxdliznvQbEWcFjFrsfFXdD/view?usp=sharing
https://drive.google.com/file/d/1RppjZt0kdV6Zb1tHh5RkJ9V1Y79CZbxr/view?usp=sharing
https://drive.google.com/file/d/1Q_kHAAwPcGNpCOBaWJPHvHFQ_a_XkyDL/view?usp=sharing
https://drive.google.com/file/d/1S1VvzU19nKbOfMwJYw6e5UQWKR_HVXuR/view?usp=sharing
https://drive.google.com/file/d/1lkd2U8aWKItef5e8Qq4S27PHofvz2-hW/view?usp=sharing
https://drive.google.com/file/d/1pZn43ZZub_9QizMIYJxjYV4sMLIRjuoF/view?usp=sharing
https://drive.google.com/file/d/10Pdam1zcaDnD38hGjYGJkJJACPRVjYs_/view?usp=sharing
https://drive.google.com/file/d/1yXBKoeIibq2jwH0RHqTatFznmNN_97fS/view?usp=sharing
https://drive.google.com/file/d/1nPD0gZ_IiMEwTGVCks9b2YEodYElv5m9/view?usp=sharing
https://drive.google.com/file/d/1ZQUjARyXqyDhV8vT3tcLuRtSDKzxBGTJ/view?usp=sharing
https://drive.google.com/file/d/12n8tB0qjikEjWh-2FfMDLVbN2nFn-ZAc/view?usp=sharing
https://drive.google.com/file/d/1RMzadenZUftrnomTPkqgroO3-7o2VUVr/view?usp=sharing
https://drive.google.com/file/d/12DavVfd2ozydNFhO6S0iMgBcVl_zaWtn/view?usp=sharing
https://drive.google.com/file/d/1Zw25sPa6mtn5rTvrjDLh4P20sqY0wMVK/view?usp=sharing
https://drive.google.com/file/d/1lH1CFNzvK59CuwfKix5vTbdABFPoUJAF/view?usp=sharing
https://drive.google.com/file/d/1CFWE9XSGS9saZ4go5SeetJs5gA5MNhsV/view?usp=sharing
https://drive.google.com/file/d/1AKKqzLCx7BdiJQLEJQw5YW-oYPdMn6lO/view?usp=sharing
https://drive.google.com/file/d/1OBK4JQNkVfq_0MYOGuwpfHj87BD5ToDk/view?usp=sharing
https://drive.google.com/file/d/1D9gOT4uPN6mKvb-5uWNmryzKX1orIMbm/view?usp=sharing
https://drive.google.com/file/d/1cVKMsnRzJuVJPjYhHjcH5mUQirAZ0qp3/view?usp=sharing
https://drive.google.com/file/d/1BCV7XhEPCQ_xWaknWcyu719iCc-zmpvr/view?usp=sharing
https://drive.google.com/file/d/18BLIcl5p7uBVFbQmobTPzYSXhWoc2YmM/view?usp=sharing
https://drive.google.com/file/d/1dbmE9AUpPbe3Hssmj_tEp6wswNp4APaj/view?usp=sharing
https://drive.google.com/file/d/1sAN1suquoFeiHD8RiLRItvqE4YQ_Y4za/view?usp=sharing
https://drive.google.com/file/d/1XBjsFlufaITrkxqEFTh5CtqztI0F5P6g/view?usp=sharing
https://drive.google.com/file/d/1ht1DZFkZT_5AyUEHuAaEJ1_33_yJzELQ/view?usp=sharing
https://drive.google.com/file/d/1GBgCcuh6lPl3EJTDd5-AW_qvFavjn23u/view?usp=sharing
https://drive.google.com/file/d/1ZHpfZjH8Ddo0sg1IDq_vnwenZ4TvQ4jP/view?usp=sharing
https://drive.google.com/file/d/1A6gFfKOjilLSQK3amdsiYW0ghKG7zeT1/view?usp=sharing
https://drive.google.com/file/d/1fVxj72NEbhOJ-elb6nlO7W5n953uZkqB/view?usp=sharing
https://drive.google.com/file/d/1VN31WGBQJ43CKG7WFZjGWpdQ7p2NN5_c/view?usp=sharing
https://drive.google.com/file/d/1fVxj72NEbhOJ-elb6nlO7W5n953uZkqB/view?usp=sharing
https://drive.google.com/drive/folders/1_CAEdJ0eNbaMmsvzXAqCXgB-iJrzz6cy?usp=sharing
https://drive.google.com/drive/folders/1eBeEfYbjFMris06iT86-ptCEtVZ_ZWtt?usp=sharing
https://drive.google.com/drive/folders/1_EUN_x9V4y0T57y-xkUpE2jdLJaNzniV?usp=sharing
https://drive.google.com/drive/folders/1o61K4oV7rettXpNA97qsO2dFZ40v59RJ?usp=sharing
https://drive.google.com/drive/folders/1w7NLhrgNcUOK9ZuUxwDebwxbj2AJX7a5?usp=sharing
https://drive.google.com/drive/folders/1kNC4JaVFXkz_V00dSWvj_8y0qCgX7zpU?usp=sharing
https://drive.google.com/drive/folders/194mtRVFoNsN8Q70Kazm9ZiDtnkE5nZuV?usp=sharing
https://drive.google.com/file/d/1kuZYHUO48-6mm-GyrCt4PkB9O_6_P5zE/view?usp=sharing
https://drive.google.com/file/d/177WDqT8tBQNrTGXJdTPkrPtAVZKnAOL3/view?usp=sharing
https://drive.google.com/file/d/1S3DDynLTIxGQ8HjSBdTnE0KY4OxTX6v2/view?usp=sharing
https://drive.google.com/file/d/1IDv6A2dkIHB8wY94uGyLLIdHwk_BQ32J/view?usp=sharing
https://drive.google.com/file/d/11UdqWMGNzBF18XvpKTy0SqbNx2ATiiQD/view?usp=sharing
https://drive.google.com/file/d/1nldyMVPDX36V8thywUKhh7KBZ082UADt/view?usp=sharing
https://drive.google.com/file/d/1oQkljU5S16CPeG1c_7EplHPIlQC4eLn3/view?usp=sharing
https://drive.google.com/file/d/1neDvDzXTm9DLG9hm8GsSq9Q8g6N4vztv/view?usp=sharing
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